
Floor Plan in 2019

POST SHOW REPORT

■Outline
● Title: JAPAN SHOP 2019 (The 48th)
● Dates: March 5 (Tue.) ‒ 8 (Fri.), 2019 10:00 a.m. ‒ 5:00 p.m. (10:00 a.m. ‒ 4:30 p.m. on the last day)
● Venue: TOKYO BIG SIGHT (Tokyo International Exhibition Center) East Hall 4 & 5
● Organizer: Nikkei Inc. (NIKKEI)

■Number of Exhibitors & Booths

■Number of Visitors

* Figure in parenthesis indicates last year's number of visitors.

JAPAN SHOP 2019 / ARCHITECTURE+CONSTRUCTION MATERIALS 2019
2 exhibitions total

18,067（17,905）

24,469（24,268）

27,655（25,652）

31,546（28,847）

101,737（96,672）

NIKKEI MESSE

34,484（34,984）

51,268（48,821）

52,993（53,476）

61,468（57,237）

 

200,213（194,518）

March 5

March 6

March 7

March 8

Sunny

Cloudy

Rain sometimes cloudy

Sunny

Total

WeatherDate

* Figure in parenthesis indicates last year's number of exhibitors and booths. “LIGHTING FAIR” is convened every other year, the figure in parenthesis is from 2017.

Exhibition

JAPAN SHOP 2019
ARCHITECTURE + CONSTRUCTION MATERIALS 2019

RETAILTECH JAPAN 2019
SECURITY SHOW 2019
LIGHTING FAIR 2019

JAPAN INTERNATIONAL FRANCHISE SHOW 2019
Future Office Tech & Facility 2019

NIKKEI MESSE Total

Number of Exhibitors

182（189）
312（248）
235（211）
190（194）
170（212）
208（227）
11

1,308

Number of Booths

598（604）
735（686）
1,034（1,004）
595（623）
545（712）
465（498）
56

**
**

4,028

March 5(Tue.)－8(Fri.), 2019 TOKYO BIG SIGHT
(Tokyo International Exhibition Center)

48

East Hall 5
East Hall 4

JS4001
JS4002

JS4003
JS4004

JS4005
JS4006

JS4007

JS4008

JS4009

JS4020

JS4010

JS4011

JS4012
JS4013

JS4014

JS4015

JS4016
JS4017

JS4018

JS4019

JS4021

JS4022

JS4023
JS4024

JS4025

JS4026

JS4027

JS4101
JS4102

JS4103

JS4104

JS4105
JS4106

JS4107

JS4108

JS4109

JS4110
JS4111

JS4112

JS4113

JS4201

JS4202

JS4203
JS4204

JS4205

JS4206

JS4301

JS4302
JS4303

JS4304
JS4305

JS4306

JS4307
JS4308

JS4309

JS4310
JS4311

JS4312

JS4313

JS4314
JS4315

JS4316

JS4317
JS4318

JS4319

JS4320
JS4321

JS4322
JS4323

JS4362

JS4325JS4326

JS4327

JS4328

JS4329

JS4330

JS4331

JS4332
JS4333

JS4334

JS4335

JS4336
JS4337

JS4338
JS4339

JS4340

JS4341

JS4342
JS4343

JS4344

JS4345

JS4346

JS4347
JS4348

JS4349

JS4350

JS4351
JS4352

JS4353

JS4354

JS4355

JS4356

JS4357 JS4358
JS4359

JS4360
JS4361

JS4401

JS4402

JS4403
JS4404

JS4405

JS4406
JS4407

JS4408

JS4409

JS4410
JS4411

JS4412

JS4413

JS4414
JS4415

JS4416

JS4417

JS4418
JS4419

JS4420

JS4421
JS4422

JS4423

JS4424

JS4425

JS4426

JS4427

JS4428

JS4501
JS4502

JS4503

JS4504
JS4505

JS4506

JS4507

JS4508
JS4509

JS4510

JS4511
JS4512

JS4513

JS4514
JS4515

JS4516
JS4517

JS4518
JS4519

JS4520
JS4521

JS4522

JS4523
JS4524

JS4525

JS4526
JS4527

JS4528

JS4529
JS4530

JS4324

LO
U
N
G
E

LO
U
N
G
E

ZEN
BI

D
O
N
G
FEN

G
 M
ETAL 

PRO
D
U
CTS Q

U
AN
ZH
O
U

KU
KAN

 D
ESIG

N
 

O
RG
AN
IZATIO

N
Japan Design Space Association
Japan Commercial Environmental 
  Design Association
JAPAN SIGN DESIGN ASSOCIATION
Nippon Display Federation

D
N
P

M
IM
AKI EN

G
IN
EERIN

G

SH
U
KO
H

AICA KO
G
YO
 

TAKASH
O

O
KAM

U
RA 

CO
M
BIW

ITH

SU
S

M
M
L 

Japan Visual 
M
erchandising 
Association

TO
PPAN

 PRIN
TIN
G

TEN
KEN

SO
U
I

H
AYAM

IZU
D
EN
KI/

TAIYO
 KO
G
YO
/

O
BAYASH

I RO
AD

N
IH
O
N
 

SEIZU
KI 

KO
G
YO

YAM
AH
A 

M
U
SIC 

JAPAN

G
REEN

FIELD

M
IH
ASI

H
AN
ATO

M
ID
O
RISH

A

BO
SE

BELK

ARK VEN
TU
RES/

TAKEN
AKA/

SYM
-D
IRECT

RICO
H
 

JAPAN

IBIKEN

JK Tim
ber 

Engineering G
roup

ASAH
I W
O
O
D
 

PRO
CESSIN

G
AD
SEC

RO
LAN

D
 D
G

TELM
IC/

AG
C

A&A

EPSO
N
 

SALES 
JAPAN

C.I. TAKIRO
N

AIZ

CIM
A

SH
IN
EI

TERAM
O
TO

N
ICH
IH
A

SAN
G
ETSU

M
O
RISO

M
O
RE 

CO
RPO

RATIO
N

TES 
LIG
H
TIN
G

JAPAN
 PO
ST 

M
AIN
TEN

AN
CE

U
N
ITY

N
ITIE

LASERCK
BO
X-1

KIC/
IKC

FU
JIFILM

 
G
LO
BAL 

G
RAPH

IC 
SYSTEM

S

W
O
O
D
O
N
E

SECU
RITY 

H
O
U
SE 

CEN
TER

N
AG
AI

W
O
RLD

KO
U
G
EI

Art Planning Service

Richellom
oio

O
KABA 
M
AN
AG
EM
EN
T

ASW
AN
 

ASSIST

KYO
W
A SEISAN

D
AIKEN

N
ICH
ILAY M

AG
N
ET

KASTH
ALL

PH
O
TO
 

CRAFT

ARAKAW
A

N
ISSH

IN
TO
A IW

AO
/

KO
D
EN
SH
I TK

AD
 W
O
RLD

 SALES

G
X 
CO
RPO

RATIO
N

KOIZUM
I LIGHTING TECHNOLOGY（

SHANGHAI）/
KOIZUM

I SANGYO（
HK）

U
B-CO

M

ARTE

SU
M
ITO
M
O
 CO
RPO

RATIO
N
/

ECO
FU
TU
RE

TO
ZAI CREATE/

IM
AJYO

N
EO
N
 SEISAKU

SH
O

SH
EN
ZH
EN
 CO
SU
N
 

SIG
N
 EN
G
IN
EERIN

G

Aluna

N
AN
TO
N
G
 LEVELTECH

 EQ
U
IPM
EN
T

O
H
SATO

O
FFICE 
TAKAH

ATA
O
CTAN

O
RM
 

JAPAN

TO
KYO

 REH
ABILI 

ASSO
CIATIO

N
IM
AYAM

A/
M
AG
X

LED
 TECH

N
O

SAKAI

CO
M
N
ET

M
U
RAM

O
TO

O
KAZAKI 
SEIZAI

D
ianum

EVERW
ALL 

JP TRAD
IN
G

ZEN
SIN

TAKASYO
U

m
om
entum

 
factory O

rii
SH
IRO
KU
M
A

SEKI 
FU
N
ITU
RE

SEIKO
 SCM

SIRIU
S

PH
W
orks

LightStand/
TSU

KIM
I

SIXIN
CH
 

JAPAN

KAISU
IM
AREN

G
RAN

D
 

PRIN
TIN
G

JEFCO
M

ACRYSU
N
D
AY

TAKATEN

JESCO

SEH
O
U

D
O
RIX

N
AIG
AI

CH
U
AI

SH
IN
 

N
IH
O
N
 

SO
G
YO
 

FU
JITA

SEKISU
I 

CH
EM
ICAL

AICH
I

KIN
ZO
KU

H
IKARI

B-cast

M
AD
O
KA
TRO

TEC 
LASER 
JAPAN

RID
EA

W
O
RKS

Kleen-
Tex, 
Japan

STU
C-O
-FLEX 

ASIA

KYO
EI SH

O
JI

M
EIKU

N
O
BBY 

TECH

TO
A 

CO
RK

I&S

N
EO
S

ZH
O
N
G
-RI STO

RE 
EQ
U
IPM
EN
TART 
PRIN

T 
JAPAN

KO
H
A

JIKU
 ART 

CREATIO
N

ACS

Japanese Technical O
rganization 

for Com
m
ercial Spaces

PAEG
LO
BAL

M
esse D

uesseldorf 
Japan & EuroShop

M
ARCS IN

TERN
ATIO

N
AL

FU
JI

SAN
G
YO

M
IW
A ELECTRICSIN

CO
L 

H
O
KU
RIKU

KIN
JO
 

RU
BBER

D
FLU

X
FSX

CO
SM
O
 

SO
U
N
D

LABO
T

SH
O
TEN

 
KEN

CH
IKU
-SH
A 

Publishing

JAU
 H
U
AN
G
 IN
D
U
STRIAL

M
AIN
H
O
U
SE（
XIAM

EN
）ELECTRO

N
IC

SELLTECH

D
AIG
AKU

ELECTO
RI
EAST

YAM
AG
AM
I

KYO
G
O

ECO
W
O
O
D
 KEIKAN

 
KYO

D
O
KU
M
IAI

LAZOS

SH
AN
D
O
N
G
 JIN

JIN
G
 

SCIEN
CE AN

D
 

TECH
N
O
LO
G
Y STO

CK

SH
AN
G
H
AI 

SH
O
PW
O
RKS 

D
ISPLAY & 
STO

RE FIXTU
RE

SH
EN
ZH
EN
 KIN

D
VAST 

PAPER D
ISPLAY

W
U
XI PU

H
U
I M
ETAL 

PRO
D
U
CTS

RED
M
AN
 

CO
RPO

RATIO
N

H
AN
G
ZH
O
U
 D
U
N
LI STO

RE & 
D
ISPLAY FIXTU

RES

RELIAN
T 

IN
D
U
STRIAL

KAN
EM
ARU

N
EED

S
KYO

RAKU
 

KO
U
G
EI

FU
N
ABO

RI

FU
JITA IN

D
U
STRY

SPECIAL EVENT

SPEC
IA
L 

EVEN
T



Floor Plan in 2019
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■Outline
● Title: JAPAN SHOP 2019 (The 48th)
● Dates: March 5 (Tue.) ‒ 8 (Fri.), 2019 10:00 a.m. ‒ 5:00 p.m. (10:00 a.m. ‒ 4:30 p.m. on the last day)
● Venue: TOKYO BIG SIGHT (Tokyo International Exhibition Center) East Hall 4 & 5
● Organizer: Nikkei Inc. (NIKKEI)

■Number of Exhibitors & Booths

■Number of Visitors

* Figure in parenthesis indicates last year's number of visitors.

JAPAN SHOP 2019 / ARCHITECTURE+CONSTRUCTION MATERIALS 2019
2 exhibitions total

18,067（17,905）

24,469（24,268）

27,655（25,652）

31,546（28,847）

101,737（96,672）

NIKKEI MESSE

34,484（34,984）

51,268（48,821）

52,993（53,476）

61,468（57,237）

 

200,213（194,518）

March 5

March 6

March 7

March 8

Sunny
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Rain sometimes cloudy

Sunny

Total

WeatherDate

* Figure in parenthesis indicates last year's number of exhibitors and booths. “LIGHTING FAIR” is convened every other year, the figure in parenthesis is from 2017.
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Visitor Profile [ Type of Industry ] Visiting Purpose (Multiple answers allowed)

Purpose of Exhibiting (Multiple answers allowed) Feedback on the Exhibition

Number of Business Meeting Intention to Attend the Next Exhibition

Visitor Questionnaire [Questionee 499]

[Questionee 175] Exhibitor Questionnaire

Extent of Reference Product / Service Field of Interest (Multiple answers allowed)

Promotional Campaign
Nikkei Media Group

Direct Mail & E-mail Magazine

Next Show Information

March 3(Tue.)- 6(Fri.), 2020
TOKYO BIG SIGHT West Hall, JAPAN

（Tokyo International Exhibition Center）

Overseas Contact Office
Space Media Japan Co., Ltd.    2F, Kosaikaikan Bldg., 5-1 Kojimachi, Chiyoda-ku, Tokyo 102-0083 Japan

Tel: +81-3-3512-5670  Fax: +81-3-3512-5680  E-mail: tradefairs2020@smj.co.jp

Official Website  

https://messe.nikkei.co.jp/en/js/

（49th）

The Nikkei TV CM

The exhibition will be effectively advertised and promoted through a 
various mediums of the Nikkei Media Group. Among them are The Nikkei, 
The Nikkei Business Daily, The Nikkei MJ, NIKKEI.com (the group's news site), 
TV Tokyo's regular and satellite broadcasting networks.

Up-to-date show information as well as the current 
trends of the industry offered through the official 
website all year long.

Direct mail  ads sent to prospective vis itors .  
Promotions through e-mail magazine, sent to 
pre-registered visitors and visitors to the previous 
events.

Architects, 
Shop Designers / 
Planners
54.0%

Retailers, Wholesalers 
(Related to Store Facility)

18.4%

Manufactures  10.6%

Publishing / Printing Business  
2.2%

Transportation / Information /
 Service Providers  4.0%

Financia l / Insurance /
 Securities Industry  1.0%

National and Local Governments, 
Commercial and Industrial Organization  2.8%

Others  6.6%

Others

Special Displays or Seminars are Substantial
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Visitor Profile [ Type of Industry ] Visiting Purpose (Multiple answers allowed)

Purpose of Exhibiting (Multiple answers allowed) Feedback on the Exhibition

Number of Business Meeting Intention to Attend the Next Exhibition

Visitor Questionnaire [Questionee 499]

[Questionee 175] Exhibitor Questionnaire

Extent of Reference Product / Service Field of Interest (Multiple answers allowed)

Promotional Campaign
Nikkei Media Group

Direct Mail & E-mail Magazine

Next Show Information

March 3(Tue.)- 6(Fri.), 2020
TOKYO BIG SIGHT West Hall, JAPAN

（Tokyo International Exhibition Center）

Overseas Contact Office
Space Media Japan Co., Ltd.    2F, Kosaikaikan Bldg., 5-1 Kojimachi, Chiyoda-ku, Tokyo 102-0083 Japan

Tel: +81-3-3512-5670  Fax: +81-3-3512-5680  E-mail: tradefairs2020@smj.co.jp

Official Website  

https://messe.nikkei.co.jp/en/js/

（49th）

The Nikkei TV CM

The exhibition will be effectively advertised and promoted through a 
various mediums of the Nikkei Media Group. Among them are The Nikkei, 
The Nikkei Business Daily, The Nikkei MJ, NIKKEI.com (the group's news site), 
TV Tokyo's regular and satellite broadcasting networks.

Up-to-date show information as well as the current 
trends of the industry offered through the official 
website all year long.

Direct mail  ads sent to prospective vis itors .  
Promotions through e-mail magazine, sent to 
pre-registered visitors and visitors to the previous 
events.
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